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Linda L. Lawless : How to Build and Market Your Mental Health Practice  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised How to Build and Market Your Mental Health Practice: 

0 of 0 people found the following review helpful. Five StarsBy Elizabeth J. PollackVery Helpful!20 of 23 people 
found the following review helpful. I keep coming backBy A CustomerI bought this book two years ago and keep 
coming back to it as my private practice grows. There is always some kind of business or marketing issue that comes 
up that is new to me. I consistently find answers and resources in this book that help me move to the next level of 
developing my practice.5 of 9 people found the following review helpful. DisappointedBy A CustomerI was expecting 
much more from this book- and for its price. Pretty much standard fare. Unoriginal. I was hoping this book would help 
motivate me to get my practice off the ground, but rather I felt disillusioned upon reading it through. She tried, though!
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The help you need to continue helping those in need This book is for mental health professionals who wonder how to 
survive in the constantly changing mental health services marketplace. It provides crucial advice on how to build and 
run a mental health practice while serving clients and coping with the seemingly endless series of adjustments, 
documentation requirements, and ethical dilemmas that confront the profession today. Successful psychotherapist and 
practice consultant Linda L. Lawless takes you step by step through the process of evaluating your current position, 
choosing a professional path, and taking decisive action to achieve your business goals. She covers the nuts and bolts 
of the business side of private practice--including renting office space, securing referrals, billing and record keeping, 
and office management. This accessible guidebook also shows you how to: * Market your services effectively and 
ethically * Enhance your professional reputation * Build a steady client referral base either inside or outside the 
managed care system * Position yourself to serve client and community needs, while building the kind of practice you 
want Supplemented with dozens of sample brochures, business plans, marketing plans, and self-assessment exercises, 
Therapy, Inc. is the book that beleaguered therapists and counselors have been waiting for.

From the PublisherThis pragmatic guidebook, by a counselor and practice consultant, outlines career development, 
business management, and marketing strategies mental health professionals can use to maintain and diversify their 
practices. This valuable resource shows readers how to market their services within, and outside of, the managed care 
system, and build a steady stream of client referrals. Contains step-by-step practice positioning exercises, and dozens 
of sample forms and brochures, business plans, marketing plans, and self-assessment exercises.From the Back 
CoverThe help you need to continue helping those in need This book is for mental health professionals who wonder 
how to survive in the constantly changing mental health services marketplace. It provides crucial advice on how to 
build and run a mental health practice while serving clients and coping with the seemingly endless series of 
adjustments, documentation requirements, and ethical dilemmas that confront the profession today. Successful 
psychotherapist and practice consultant Linda L. Lawless takes you step by step through the process of evaluating your 
current position, choosing a professional path, and taking decisive action to achieve your business goals. She covers 
the nuts and bolts of the business side of private practiceincluding renting office space, securing referrals, billing and 
record keeping, and office management. This accessible guidebook also shows you how to: Market your services 
effectively and ethically Enhance your professional reputation Build a steady client referral base either inside or 
outside the managed care system Position yourself to serve client and community needs, while building the kind of 
practice you want Supplemented with dozens of sample brochures, business plans, marketing plans, and self-
assessment exercises, Therapy, Inc. is the book that beleaguered therapists and counselors have been waiting 
for.About the AuthorLINDA L. LAWLESS, MA, LMFT, LMHC, CGT, is a licensed psychotherapist with over 20 
years' experience in the field. She is co-founder of the Professional Training Institute, which provides practice 
consultation for psychotherapists, and she has lectured extensively on practice building. 


